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- Why Newsletters
Still Matter

 Social platforms change-email endures

NEWSLETTER

YOUR EMAIL HERE

SUBSCRIBE

NEWSLETTER

* You own your list

SUBSCRIBE

GUBSCRIBE

 Direct relationship with real people
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Quick Poll

Who has a newsletter now? Who feels stuck on what to send?

Who struggles with sending regularly?
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Email = Trust In
Wellness

* Wellness decisions are personal
* Readers need consistency + credibility

« Email nurtures before people buy

Mira Dessy, The Ingredient Guru )




Getting Set Up

Choose a platform

* MailerLite

« ConvertKit

* MailChimp

* Aweber

* Beehiiv

« Constant Contact
* Substack
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Build Your
List Legally

Good ethics are important
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The Statistics

say email influences purchasing decisions more than social media

* Organicreachon
« Facebook page
» Algorithms can reduce reach overnight -
» Health & Wellness: (2024-2026 benchmarks)
 Average Click Through Ratio
« Wellness/education lists often see
 Highly targeted small lists can
 Personal story emails

say trust determines buying decisions
* |t cantake

* Alistof than 10,000 disengaged followers
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Find Your
Rhythm

* Weekly
* Biweekly
* Monthly

Mira Dessy, The Ingredie



Let's Get
Started!

My three favorite tools

* Pen and paper
» Typinator (or aText if you use Word)
 ClickUp
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Think less, connect more

» Create segments
« Consistency is key

Your Logo April 2024

% Ww@ewsletter

YOUR TAGLINE HERE

Top Story of the Week

Exciting Headline Goes Here

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor tempor-
incididunt ut labore et dolore magna aliqua..

Upcoming Events

Latest Updates

* News item one goes here. Webinar Title Community Meetup
e Update two can be listed here. April 15" | 2:00 PM April 227 | 6:00 PM

* Another interesting point here.

Add a brief description of your upcoming event here...

Lorem ipsum dolor sit amet, consectetur

() Tips & Resources
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Typinator

[ type...

Substack*
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Planning

L Clickup [MTrello e s ASaANa
@ Notion ¢/.monday.com » @ Airtable
& Basecamp % Wrike Kintone
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What To Write?

photo credit: Robin Higgins
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Think Like A Squirrel

photo credit: Trek Jason
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Your Squirre
Strategy

« Content bank

* Repurpose blogs

» Batch writing

» Build an editorial calendar
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Permission
Slip
Short & sweet is fine

* 300-600 words
* Oneidea
* Onelink




Hidden Signs
of Success

Not everything is a metric

* Replies
e Client mentions
 Quiet loyalty




Your Next 3
Steps

You CAN do this!

1.Choose a platform
2.Evaluate tools
3.Create a schedule
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Join My Newsletter

https://miradessy.substack.com/subscribe

SUBSCRIBE

Mira Dessy, The Ingredient Guru



https://miradessy.substack.com/subscribe

Work With Me 1:1

| 60-minute Newsletter Strategy Session

tidycal.com/theingredientguru/biz-consult

We'll review:
> Your current newsletter (or your idea if you're just starting)
P Simple systems to make it easier to stay consistent

Walk away with:

& A personalized content plan

& 3 ready-to-send newsletter ideas

& Gentle tech next steps (no overwhelm)

Scan to Book a Call
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